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uksV & iz'u i= rhu [k.Mksa esa foHkDr gS A lHkh rhu [k.Mksa ds iz'u funsZ'kkuqlkj gy

dhft;s A vadksa dk foHkktu izR;sd [k.M esa fn;k x;k gS A

Note: Question paper is divided into three sections. Attempt question of all three section
as per direction. Distribution of Marks is given in each section.
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[k.M & ^v*  Section - 'A'

oLrqfu"B iz'u &

Objective type question.

1- foKkiu D;k gS &

v- izpkj c- fcØh lao/kZu

l- Hkqxrku dh x;h tkudkjh n- mijksDr lHkh

What is advertising -

a. Publicity b. Sales promotion

c. paid information d. All of the above

2- eqfnzr eSVj ¼inkFkZ½ tks fdlh ckgjh cksMZ ;k i`"B ds fdukjksa ij fcuk ekftZu ds pyk;k

tkrk gS] dks dgk tkrk gS &

v- CyhM c- lksyl

l- czkM'khV n- oxhZd̀r

1x10=10
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Printed matter that runs over the edges of an outdoor board or a page leaving no
margin is known as :

a. Bleed b. Solus

c. Broadsheet d. Classified

3- ;g izHkko ;k vuqØfed ekWMy dk ,d inkuqØe gS] ftldk mi;ksx ;g le>kus ds fy,

fd;k tkrk gS fd foKkiu dSls dke djrk gS \

v- ,-Mh-Mh- c- ,-vkbZ-Mh-,

l- ih-bZ-,l-Vh-,y-bZ- n- ,l-MCY;w-vks-Vh-

This is hierarchy of effects on sequnatial model used to explain how advertising
words :

a. ADD b. AIDA

c. PESTLE d. SWOT

4- foKkiu dks cspus ds fy, bLrseky fd;k tk ldrk gS &

v- mRikn c- lsok,a

l- fopkj n- mijksDr lHkh

Advertising can be used to sell -

a. products b. services

c. Ideas d. all of the above

5- ----------- fdlh Hkh foKkiu ;k foi.ku vfHk;ku dh uhao gS

v- 'kks/k c- jpukRed la{ksi.k

l- y{; foHkktu n- ehfM;k Iykfuax

The _______ is the foundation of any advertising a marketing compaign.

a. Research b. Creative brief

c. Target segmentation d. Media planning
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6- foKkiu bu rkdrksa ls izHkkfor gksrk gS &

v- vkfFkZd c- lkekftd

l- rduhdh n- mijksDr lHkh

Advertising is affected by ____ forces.

a. Economic b. Social

c. Technological d. All of the above

7- ------------ vius xzkgdksa dh vksj ls foKkiu vlkbuesaV gsrq ehfM;k dk p;u djus ds fy,

mRrjnk;h gS &

v- ehfM;k Iykuj c- ehfM;k ckf;ax

l- Lisl lsyj n- dkWihjkbVj

A _______ is in charge for selecting media for advertisement assignment on
behalf of their customers.

a. Media planner b. Media Buying

c. space seller d. Copywriter

8- igyh foKkiu ,tsalh buds }kjk LFkkfir dh x;h Fkh &

v- xqVsucxZ c- oksYeh ikej

l- dqys'kkso n- Mh-b-,l- iksVZj

The first ad agency was set upt by :

a. Gutenberg b. Volney Palmer

c. Kulshov d. D.E.S. Porter

9- fdlh fn, x, HkkSxksfyd {ks= ds Vsyhfotu vkSj jsfM;ks }kjk dqy dojst ------ gS &

v- CySd dojst c- CySadsV dojst

l- thjks dojst n- us'kuy dojst

Total coverage by television and radio of a given geographic area is .......

a. Blank coverage b. Blanket coverage

c. Zero coverage d. National coverage
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10- og fMxzh ftlds fy, dksbZ miHkksDrk fodYiksa ij fopkj fd, fcuk ,d fuf'pr czkaM dh

[kjhnh djrk gS ------------- dgykrk gS A

v- czkaM bfDoVh c- czkaM yk;YVh

l- czkaM iksft'kfuax n- czkaM vkbMsafVVh

Degree to which a consumer purchases a certain brand without considering
alternatives is  ________ .

a. Brand equity b. Brand Loyalty

c. Brand positioning d. Brand Identity

11- foKkiu ctV fu/kkZfjr djus dk dkSu lk rjhdk lcls vf/kd oSKkfud vkSj rkfdZd gS&

v- ogu ;ksX; fof/k c- izfr;ksxh lerk fof/k

l- mn~ns'; vkSj dk;Zfof/k n- izfr'kr fcØh fof/k

Which method of determining the advertising budget is the most scientific and
logical ?

a. Affordable method b. Competitve Equity method

c. Objective and method of action d. Percentage sales method

12- foi.ku esa DAGMAR j.kuhfr -------- viukbZ tkrh gS &

v- mRikn cspus ds fy,

c- mRikn dk fufoZi.ku ¼MhekdsZfVax½

l- foKkiu dh izHkko'khyrk tkuus ds fy,

n- czkaM vkbMsafVVh

In markeing the DAGMAR _____ strately is adopted for :

a. Products of sell b. Demarketing of the product

c. To know the effectiveness d. None of these

13- foKkiu ds nks ;k nks ls vf/kd czkaMksa ds xq.kksa dh rqyuk djuk dgykrk gS &
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v- izsjd foKkiu c- lwpukRed foKkiu

l- vuqLekjd foKkiu n- foKkiu izLrqr djuk

Comparing the qualities of two or more brands of advertising is called :

a. Motivational Advertising b. Informational Advertising

c. Reminder Ads d. Submission of Advertisement

14- jh&ekdsZfVax -------- dh ekax mRiUu djus ls laacaf/kr gS %

v- rktk mRikn c- xSj mi;ksx djus ;ksX; mRikn

l- fuEu xq.koRrk okys mRikn n- mRiknksa dk uohuhd`r mi;ksx

Re-marketing _______, generate demand for is related to :

a. Fresh products b. Non-usable products

c. Low quality products d. Renewed use of products

15- buesa ls mRikn dh fdl Js.kh ds foKkiu lapkj esa xqgkrqjrk ¼uksLVkfYt;k½ vrhr dh

Hkkoqdrk vkSj bPNk/kkjh lksp dk mi;ksx izHkkoh <ax ls gksxk &

v- insZ] pknj] rfd;s dk doj vkfn

c- vpkj] P;ouizk'k] fepZ ikmMj vkfn

l- Vsyhfotu] jsfÝtjsVj ,;j daMh'kuj vkfn

n- ySiVkWi] LekVZQksu] bZ&jhMj vkfn

Which of these products categories would effectively use 'Nastagia' (emotional
and wishful thinking of the part) in advertising communication :

a. Curtains, sheets, cushion cover etc.

b. Pickles, chyavanprash, Chilli power etc.

c. T.V., Regriferator, air conditoner etc.

d. Laptop, Smartphone, E-reader etc.
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[k.M & ^c*  Section - 'B'

fdUgha ikap iz'uksa ds mRrj nhft;sA

Attempt any five questions. 5x3=15

1- ,MofVZtesaV dkWih ls vki D;k le>rs gSa \

What do you understand by Advertisement copy ?

2- foKkiu dk D;k vFkZ gksrk gS \

What is the meaning of advertising ?

3- VkxsZV vkfM;a'k ij ,d laf{kIr fVIi.kh fyf[k,A

Write a short note on target Audience.

4- vki fdlh foKkiu ,tsalh dks dSls p;fur djsaxsa \

How do you select an Advertising agency ?

5- xzkgd dks ifjHkkf"kr dhft;sA

Define Consumer.

6- foKkiu dkih ds rRo D;k&D;k gS \

What are the elements of advertising copy ?

7- foKkiu ds egRo dks foLrkj ls le>kb;sA

Explain the importance of Advertisement.



8- foKkiu izHkko dks fdl rjg vki ekirs gSa \

How would you measure advertising effectiveness ?

[k.M & ^l*  Section - 'C'

nh?kZmRrjh; iz'u&

Long answer question: 5x10=50

fuEukafdr esa ls fdUgh ikap iz'uksa dks gy dhft;sA

Attempt any two questions from the following:-

1- foKkiu y{; fu/kkZfjr djus dk dkSu&lk rjhdk csgrj gksrk gS vkSj D;ksa \ le>kb;sA

Which method of setting advertising goals is superior and why ? Explain.

2- foKkiu mRikn csprk gS A D;k vki bl dFku ls lger gS \ dkj.k crkb;sA foKkiu

}kj fd, tkus okys dk;ksZ dh O;k[;k dhft;sA

'Advertising sells of product'. Do you agree with this statement ? Give reasons.

Explain the functions preformed by advertising.

3- izHkkoh foi.ku esa foKkiu ds egRo dh ppkZ dhft;sA

Discuss the importance of advertising in effective marketing.

4- foKkiu ds dk;ksZ dh ppkZ dhft;s vkSj la{ksi esa Hkkjr ds vkfFkZd fodkl esa foKkiu dh

Hkwfedk dh O;k[;k dhft;sA

Discuss the functions of advertising and explain the role of advertising in economic

development of India in brief.

5- ,d izHkkoh foKkiu izfrfyfi ¼dkih½ dh fo'ks"krk,a crkb;sA

What are the attributes of an effective ad-copy ?
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6- lekpkj i=ksa ds foKkiu ds xq.k&nks"kksa ij izdk'k Mkfy,A

Throw light on the merits and de-merits of newspaper advertising.

7- foKkiu ds uSfrd igyqvksa dh O;k[;k dhft;sA

Explain the ethical aspects of advertising.

8- foKkiu mRiknu rduhd dks foLrkj ls le>kb;sA

Describe the Advertise production techniques in detail.
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