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Note: Question paper is divided into three sections. Attempt question of all three section
as per direction. Distribution of Marks is given in each section.

[K.M & "/* Section - 'A"

oLrfu'B 1'u &

Objective type question. 1x10=10
1. fasmu= w2 —

A TER g el HaeA

H YA B IR SESRI T SWRiad a4l

What is advertising -

a. Publicity b.  Sales promotion

C. paid information d. All of the above

2. Hfad #ex (uerd) ST (6! 98 a1 A1 g6 & (bRl WR ST AIfSiE & aern
ST 8, DI Hal Sl & —
A =S g e
a.  gredfie T Tiga
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Printed matter that runs over the edges of an outdoor board or a page leaving no
margin is known as :

a. Bleed b. Solus

C. Broadsheet d. Classified

I8 GITT AT b AlSel BT U YRTHHA &, [STABT IUIRT I8 A & oly
forar <TraT & & fasios & &M dxar § 7

A TSI 9. UIMRIIY

| W3UEcIvds. T TSI

This is hierarchy of effects on sequnatial model used to explain how advertising
words :

a. ADD b. AIDA

C. PESTLE d. SWOT

fasmue &1 999 & forv saHTe fhar S Adhdr § —

A TR g AN

| foEr T SR a1
Advertising can be used to sell -

a. products b.  services

C. Ideas d. all of the above

........... foody O fasmu= a1 Ao sifae &1 <9 g

S g OIS HerqoT

| oy faureE . Hifedr @t

The Is the foundation of any advertising a marketing compaign.
a. Research b.  Creative brief

C. Target segmentation d. Media planning
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6. [A=UT 39 drehal ¥ ywIfad BIAT § —
<G DT g AEINIS
| ddAD! T SWIad a4
Advertising is affected by forces.
a. Economic b.  Social
C. Technological d. All of the above
7. 30 UTEh! DI 3R A AT srTg-He 8q HIfSAT BT a3 YA & ofg
JRERT § —
3. HAIfSTr @R g Hifsar Qi
| W ¥R S BURISCER
A is in charge for selecting media for advertisement assignment on
behalf of their customers.
a. Media planner b. Media Buying
C. space seller d. Copywriter
8. Ugdll fISU= Uoldl & gRT RIIUa &l T off —
3. A g dreHl UrR
H. Geleld T SlEUd UieR
The first ad agency was set upt by :
a. Gutenberg b.  Volney Palmer
C. Kulshov d. D.E.S. Porter
9. fHl Ry 7y Armiferds &3 & Cellfdod iR IfSAT §RT ol HavS ... & —
A D HaXl 9. ldc Havel
F. SIRI A T YA BN
Total coverage by television and radio of a given geographic areals .......
a. Blank coverage b.  Blanketcoverage
C. Zero coverage d. National coverage
PJ-123 PT.0.



(4)

10. 9% S s o7 B1g Suvledr fAweul R faar fhu foar v H¥ad i o
R FRAT B o HEA & |
3. ol gfdadt g i et
LA ICR NN IEH g oS s
Degree to which a consumer purchases a certain brand without considering
alternatives is
a. Brand equity b. Brand Loyalty
C. Brand positioning d. Brand Identity
11, fasu= gore REiRT BRA BT B9 A1 TIBT FaT 31 Isfd 3R difbd 83—
. g8 Iy fafg g, iRl gHar fafe
H. Ie¥ 3R wrifaf T yfaerd faspr fafer
Which method of determining the advertising budget is the most scientific and
logical ?
a.  Affordable method b.  Competitve Equity method
C. Objective and method of action d. Percentage sales method
12.  fdUoe § DAGMAR ROFIfT ... 3OS STl & —
3. T I D oy
g 3. & AfdurE (SHmdie)
| fasmos @1 yaraefierar S @ forg
T dls gsied
In markeingthe DAGMAR __ strately is adopted for :
a. Products of sell b. Demarketing of the product
C. To know the effectiveness d. None of these
13, fastm= & <1 a1 <1 9 AfdE 1Sk & O B oA BRAT BEAd & —
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A WS A== q. oD [Aemud

A ARG A= g (IS UG BRAT
Comparing the qualities of two or more brands of advertising is called :

a. Motivational Advertising b. Informational Advertising

C. Reminder Ads d. Submission of Advertisement

14, A-ATHRT ....... DI AN IO B A GO ®
3. Il I g, IR W B NG AT
| e el I T IAmET BT qdIFTRd UM
Re-marketing , generate demand for is related to :
a. Fresh products b.  Non-usable products
C. Low quality products d. Renewed use of products
15.  SH W IA1E DI fbg $1o0 & (AU FaR H [eIgRal (ARSTesTan) il @l
TGl 3R TR AT & STANT JTdT &7 & BN —
9. IR, T, g ursex anfe
d. Cellfdo, YfhoRex TR HeeFR 3Mfe
T oUely, WIeHhIF, 3—Ire} 31fe
Which of these products categories would effectively use ‘Nastagia' (emotional
and wishful thinking of the part) in advertising communication :
a. Curtains, sheets, cushion cover etc.
b. Pickles, chyavanprash, Chilli power etc.
C. T.V., Regriferator, air conditoner etc.
d. Laptop, Smartphone, E-reader etc.
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[k.M & c* Section - 'B'

fdUgh 1kp 1"uk d mRrj nhft;A

Attempt any five questions. 5x3=15
1. UsafdoHe B I 39w FHST § 7
What do you understand by Advertisement copy ?
2. fasmU= @1 A 3ref BT ' °?
What is the meaning of advertising ?
3. TRic 3SUe R Udh Hfer fewoft forRay |
Write a short note on target Audience.
4. MY G fasod goikll @ & Tafa & ?
How do you select an Advertising agency ?
5. UTEd B YRING BT |
Define Consumer.
6. fIsMU= &0 & T@ ®I—FT 8 ?
What are the elements of advertising copy ?
7. fOsmU= &A@ @1 TR 9 |9Hegy |
Explain the importance of Advertisement.
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fasiTo uvTa &1 fb arg oy Hud § ?

How would you measure advertising effectiveness ?

[k.M & "I* Section -'C'

N2KmMRrjh; 1"u&
Long answer question: 5x10=50
futukfdr e I fdUgh 1kp 1"uk dk gy dift;A

Attempt any two questions from the following:-

oo ofea MYiRT B BT BIF—TT TbT d8d) BIdT 2 3R Fl ? TGI8 |

Which method of setting advertising goals is superior and why ? Explain.

fISITo= SeUTe 99ar € | 9T 31U 39 HH W WEHd § ? BRI 9q1gd | fasmu
R fhy S aTel ST & ARAT BT |
‘Advertising sells of product'. Do you agree with this statement ? Give reasons.

Explain the functions preformed by advertising.

guTdY fauore § fasus & g8 &1 ==t Hifor |

Discuss the importance of advertising in effective marketing.

fasmue @ SRy B T BT 3R Feg § YRT & onfeie fawra  fasma= a1
qA®T B ARAT DI |

Discuss the functions of advertising and explain the role of advertising in economic

development of India in brief.

v gaTdr s ufafafd (@) @ faeyan] sarsy |

What are the attributes of an effective ad-copy ?
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6. THER YA @ AU & U] R YHTel SMfofy |

Throw light on the merits and de-merits of newspaper advertising.
7. fEmUA & Afde ggqRll B AR HISH |

Explain the ethical aspects of advertising.
8. fasmue Scured daie & TR & IHsmgY |

Describe the Advertise production techniques in detail.
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